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Market: homogenous (legacy) =
heterogeneous (internet)

Global apps
National & content;
apps & Household user
content generated
content

Invididual
& wider
social
network

Homo- QI 19 IS Hetero-

genous & r?]r;i-)t/o- genous

Dedicated Multi- Wireless
by service service (with
platforms platform fixed)

plun

More like a normal market, but policy - Digital Agenda - less like a normal market?

© Plum 2012




Competition: national = global/local pll

Internet based applications

Global

Internet based applications

Access & integrated services |:> Access & integrated services
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Transformation = increased pllm
platform competition
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From 1/2 = 3/4 platforms (including anchor product & LTE) during transition
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pen access. passive = active
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Price differentation
supports investment
& inclusion

More scope for
control by access

Lower entry costs
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Focus: same for less = more for pllm
more (e.g. smartphone)
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What do consumers want and value?
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New approach required

Lessons to learn from consensus building approach to European spectrum policy?
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Investors

Cu pricemn
Fibre pricing
freedom &
open access
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Fibre pricing
freedom if
non-
discrimination
and another
platform or
anchor
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National
regulators

How to adapt
existing
toolkit?

Entrants
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